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KUESIONER PENELITIAN

A. IDENTITAS USAHA
Nama Coffee Shop Ot

Tahun berdiri e,

1.

w»ok »w N

Jumlah cabang e

Jumlah rata-rata konsumen per hari: ............

Jabatan responden

o

(@]

(@]

Owner
Manager

Marketing

B. SPESIFIKASI COFFEE SHOP

6.

Ada menu apa saja dengan based kopi dan harganya?

C. AKTIVITAS PEMASARAN COFFEE SHOP

10. Apa saja bentuk aktivitas pemasaran yang dilakukan

o

o

©)

Iklan (Media sosial / offline)

Promo (Diskon, B1G1, membership)
Event

Endorsement

Lainnya: ......



11. Aktivitas pemasaran yang dilakukan dalam 1 bulan terakhir

o Media Sosial

o Diskon

Berapa Rp diskon yang dipakai :Rp. .....
o BIGI

Berapa Rp B1G1 yang dipakai :Rp. .....
o Membership

Berapa Rp yang dipakai :Rp. .....

o Event

o Lainnya:.........
o Lainnya:.........
o Lainnya:.........

12. Media promosi apa yang paling sering digunakan
o Media Sosial (Instagram, TikTok, ads, dlI)
o Offline (Banner, poster, dll)
o Event
13. Apakah Coffee Shop memiliki anggaran khusus untuk pemasaran
o Ya, Berapa anggaran per bulan? Rp. ............
o Tidak
a. Jika tidak, bagaimana biaya pemasaran diperoleh?
o Digabung dengan operasional
o Dikeluarkan secara insidental
o Berdasarkan kebutuhan promosi tertentu
b. Dalam kondisi tersebut, berapa perkiraan rata-rata biaya

pemasaran per bulan? Rp. ..........
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D. BIAYA PEMASARAN
14. Berapa total biaya pemasaran yang dikeluarkan dalam 1 bulan terakhir?
Rp. .cooeni.
15. Rincian penggunaan biaya pemasaran
o Administrasi
o Tenaga kerja pemasaran
o Internet
o Lainnya: ..................
16. Rincian biaya pemasaran per bulan:
a. Iklan (Media sosial/Offline)
1) Pengelolaan media sosial: Rp. .........

2) Digital ads (Meta, Google, dll): Rp. .........

3) Endorsement: Rp. .........
4)  Banner/pamflet: Rp. .........
b. Promo (Diskon, B1G1, dll)
1) Diskon: Rp. .........
2)  Produk tambahan: Rp. .........
3) Kemasan khusus: Rp. .........
¢. Kemasan
1) Desain: Rp..........
2)  Produksi: Rp. .........
d. Event
1) Dekorasi: Rp..........
2) Peralatan: Rp. .........
3) Pengisi acara: Rp. .........
4) Pamflet/flyer: Rp. .........
5) Perizinan: Rp. .........
6) Keamanan: Rp. .........
7) Lainnya: Rp. .........

e. Lainnya: Rp. ........
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E. PENJUALAN DAN KEUNTUNGAN
17. Berapa rata-rata penjualan (omzet) dalam 1 hari?
Rp. .coeenii.
18. Berapa total penjualan (omzet) dalam 1 bulan terakhir?
Rp. oot
19. Berapa keuntungan bersih dalam 1 bulan terakhir?
| 240
20. Apakah terjadi peningkatan penjualan setelah adanya aktivitas pemasaran
o Ya
o Tidak

F. GROWTH PEMASARAN
21. Setelah adanya aktivitas pemasaran, apakah penjualan meningkat?

25. Apakah terjadi pembelian berulang atau repeat order dari konsumen?
o Ya
o Tidak

26. Ulasan yang diberikan konsumen apakah baik sejauh ini?
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G. EVALUASI EFEKTIVITAS BIAYA PEMASARAN

28. Apakah pernah mengevaluasi efektivitas biaya pemasaran secara khusus?
o Ya
o Tidak

29. Apakah biaya pemasaran yang dikeluarkan sebanding dengan hasil
penjualan?
o Sangat sebanding
o Cukup sebanding
o Kurang sebanding

30. Aktivitas pemasaran mana yang paling efektif?

31. Aktivitas pemasaran mana yang paling besar biayanya namun kurang

efektif? ...,
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25 November 2025 @ Jalan Janti 8 2100 1008000
30 November 2025 4 Jalan Janti 52 21000 1052000
01 December 2025 4 Jalan Janti s 21000 1155000
02 December 2025 4 Jalan Janti 51 21000 1071000
03 December 2025 4 Jalan Janti as 2000 945000
04 December 2025 4 Jalan Janti s 21000 113000
05 December 2025 4 Jalan Janti w0 2100
06 December 2025 4 Jalan Janti 52 21000 1052000
07 December 2025 4 Jalan Janti s 21000 1155000
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10December 2025 4 Jalan Janti 5 21000 113000
11 December 2025 4 Jalan Janti 57 21000 1197000
12 December 2025 4 Jalan Janti & 21000
13 December 2025 4 Jalan Janti &5 21000 1365000
16 December 2025 4 Jalan Janti 52 21000 1052000
15 December 2025 4 Jalan Janti 55 21000 1155000
16 December 2025 4 Jalan Janti 51 21000 1071000
17 December 2025 4 Jalan Janti a5 2100 945000
18 December 2025 4 Jalan Janti 53 21000 1113000
19 December 2025 4 Jalan Janti 57 21000 157000
20December 2025 4 Jalan Janti & 21000 1260000
21 December 2025 4 Jalan Janti 65 21000 1365000
22 December 2025 4 Jalan Janti & 21000 1407
23 December 2025 4 Jalan Janti 55 21000 1155000
20 December 2025 4 Jalan Janti & 21000 120
25 December 2025 4 Jalan Janti 52 21000 1092
26 December 2025 4 Jalan Janti 61 21000 1281000
27 December 2025 4 Jalan Janti 6 21000 1304000
28 December 2025 4 Jalan Janti & 21000 1260000
55
total 1639 Rp 34.419.000
29December 2025 4 Jalan Janti &2 21000 1302000
30December 2025 4 Jalan Janti s 21000 1155000
31December 2025 4 Jalan Janti a9 200 1020000
OLJanuary 2026 4 Jalan Janti 6 21000 1344000
02 January 2026 4 Jalan Janti & 21000 1323000
03January 2026 4 Jalan Janti 58 21000 1218000
04January 2026 4 Jalan Janti & 21000 1260000
05 January 2026 4 Jalan Janti & 21000 1260000
06 January 2026 4 Jalan Janti 2 200 882000
7 January 2026 4 Jalan Janti 55 21000 1113000
08January 2026 4 Jalan Janti 57 21000 1197000
09 January 2026 4 Jalan Janti & 21000 1323000
10January 2026 4 Jalan Janti &5 21000 1365000
1 anuary 2026 4 Jalan Janti 70 21000 1470000
12 January 2026 4 Jalan Janti 59 21000 1239000
13January 2026 4 Jalan Janti 57 21000 1157000
14 January 2026 4 Jalan Janti & 21000 1302000
15 January 2026 4 Jalan Janti 57 21000 1197000
16January 2026 4 Jalan Janti a5 2100 45000
17 Janvary 2026 4 Jalan Janti s 210 03000
18 Janvary 2026 4 Jalan Janti a5 21000 45000
19 Janvary 2026 4 Jalan Janti 50 21000 1050000
20January 2026 4 Jalan Janti & 21000 1260000
21 January 2026 4 Jalan Janti s 21000 1155000
22January 2026 4 Jalan Janti 2 200 882000
23January 2026 4 Jalan Janti 21000 920000
2 January 2026 4 Jalan Janti & 21000 1323000
25 January 2026 4 Jalan Janti & 21000 2
26 January 2026 4 Jalan Janti & 21000 1323000
27January 2026 4 Jalan Janti s 21000 1155000
56
total 1681 Rp 35.301.000
28 January 2026 4 Jalan Janti 55 21000 1155000
29 January 2026 4 Jalan Janti & 21000 1302000
30January 2026 4 Jalan Janti & 21000
31January 2026 4 Jalan Janti s 21000
0t February 2026 4 Jalan Janti 52 21000 1092000
02 February 2026 4 Jalan Janti s 21000 1218000
03February 2026 4 Jalan Janti @ 2100 1008000
04February 2026 4 Jalan Janti 5 21000 134000
05February 2026 4 Jalan Janti 59 21000 1239000
06February 2026 4 Jalan Janti 52 21000 1092000
07 February 2026  Jalan Janti & 21000 1302
08February 2026 4 Jalan Janti 65 21000 1365000
09 February 2026 4 Jalan Janti & 21000 12
10 February 2026 4 Jalan Janti 6 21000 1323000
11 February 2026 4 Jalan Janti s 21000 1239000
12 February 2026, 4 Jalan Janti 56 21000 1176000
13 February 2026, 4 Jalan Janti 50 21000 1050000
14 February 2026 4 Jalan Janti 2 200 882000
15 February 2026 4 Jalan Janti 56 21000 1176000
16 February 2026 4 Jalan Janti 65 21000 1365000
17 February 2026 4 Jalan Janti 6 21000 1281000
18 February 2026 4 Jalan Janti & 21000 2
18 February 2026 4 Jalan Janti & 21000 1323000
20February 2026 4 Jalan Janti & 21000 1260000
21 February 2026 4 Jalan Janti s 21000 134000
2 February 2026 4 Jalan Janti 50 21000 1050000
23 February 2026 4 Jalan Janti 57 21000 1157000
24 February 2026 4 Jalan Janti & 21000
25 February 2026 4 Jalan Janti 52 21000 1052000
26 February 2026 4 Jalan Janti s 21000 1218000
57
total 1707 Rp 35.847.000

Rp 105.567.000
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ot Joutlet id]__outlet_name_
T November 2055 £ 7105000
0November 2025 Sem o 215000
01 December 2025 Semis % 2456000
2 December 2025 Sami 2 239200
3 December 2025 Samin El 2522000
04 December 2025 5B 8 2508000
05 December 2025 5 B 12 2652000
06 December 2025 5 b1 103
7 ecember s pTwRK £ 2470000
08 December 2075 s oTwRK 1w 2600000
09 December 2025 S EmR ) 2552000
100ecember 2025 SemRa s 21000
11 December 205 Sem » 231000
12 Dccember 2025 Sami = 259000
13 Dccember 2025 Semi = 2000
14December 2025 Samis S 2340000
15 ecember 2025 5B 01 2626000
16December 2025 5B 108 280800
17 December 2025 5 B 5 23600
180ecember 2025 s pTwRK = 2538000
15December 2025 s pTwRK 5 21000
mber 205 s BTwRK £ 340000
21 December 2025 SamR o 247000
2 December 2025 Sam m 2512000
23 December 2025 Sem 1 253000
24 December 2025 Semi 1w
25 December 2025 Sami 100
26 December 2025 Samin ® 2314000
27 0ecember 2025 S BmaRs £ 2470000
28 December 2025 Samann % 2056000
96
total 2874 Rp 74.724.000
29 December 2025 samn 2 2392000
0 ecember 2025 Sem 5 21000
31 December 2025 Sem ) 2552000
Olianuary2025 s BT S 254000
Qanuary2025 5 BT 1w 2600000
lanuary 2026 5 BTMRA 103 2678000
Odsanuary 2026 5 B £ 204000
OSlonuary2026 5 BTMRA 1w 260000
06 lanuary 2026 s pTwH 101
7 January 2025 5 BTVRK 1w 2652000
8 January 2025 5 BTRH El 2365000
Olanuary2025 5 BTMRA E 21000
0januay 2005 5 BTRK » 2080000
Ienuay 2008 s BTRH E 251000
Qe 2008 s eTRK 103 267800
e 205 s BTRK o 2700000
ey 20065 bTRK = 210000
iSienuany 20065 BT % 2340000
Iedanan 2026 5 BTVRK i 2w
enuary 20065 b1 £ 2018000
18 anuary 2026 5 pTwH fin)
19anuary 2025 5 BTRH o) 3120000
1anuary 202 5 BTRK 14
ianuary2025 s ETMRA 106 275e000
2ianuarya0s s ETRA E 251800
Blanaryas s ETRA 100 2500000
2sanuary 2025 s BT o)

January 20055 BTMRA 103 2678000
6sanuary 2026 5 BTMRA [ 2418000
ionvary 2026 5 BT s 21000

total Rp 76.492.000
8 Ianuary 2005 5 BTRH 21000
Blonary20s s ETRA 2292000
Dlanuary202s 5 ETMRA 20000
Slenuary20s s ETMRA
01 ebruary semaRs 2552000
Qrebran 2006 s BTRH
Grebran 20265 BTN 2678000
Otfebran 20265 bTMK
OSFebuany 2026 5 BTVRH 000
ebruary 20265 BTVRH 2470000
7 February 2026 s pTwRH 2600000
08 February 2025 5 BTRH 2895000
OSFebrany 2025 5 BTMRK 2522000
10February 2026 5 BTMRA 2678000
13 Februar Sem 2585000
February s S ETRA £ 25100
3February semans = 2080000
February 2026 5 BT o) 322000
iSfebruary 2026 5 BTMRH i) 060000
I6kebruary 20265 BTMRA 1 51
February 2026 5 BTMRN 2 92000
18February 2026 5 pTwH ® 236000
19February 2026 5 BTRH E 2470000
20February 5 BTRH E 21000
21 Februar 5B = 2132000
ZFebruary s s ETMRA E 2413000
23Februsry semaRs E 56000
February 225 5 BT = 21000
2SFebruary 26 5 BTMRA 2
Ishebruary 2026 5 BTMRA = 210000
total Rp 76.388.000

Rp 227.604.000

date—outet a]_outet name Jove_price]
TNovemberdits 6 VTS 2000 T
30November 2025 200 21000
01 becember 2025 200 aneo
2 ecember 225 200 1000
ecember 2 200 207000
04 becember 225 200 208000
05 ecember 225 2000 a0
cember 2025 200 2550000
7 ecember 225 200 208000
08 becember 2025 200 271000
December 2025 200 1000
10December 2005 200 208000
11 December 2005 200 1055000
ecember 2025 200 25000
130ecember 2005 200 253000
14 December 2005 200 25000
December 2025 200 a0
16December 2005 200 70
17December 2005 200 20700
ecember 2025 200 aussa0
19December 2005 %5 2000 155000
20December 2005 1o 200 7300
21December 2005 T 753000
22 December 2005 200 2576000
23December 2005 200 200000
December 2025 200 055000
25December 2005 200 265000
26December 2005 200 2000
27December 2005 200 65000
28December 2005 200 a0
Rp 69.943.000
29December 2005 200 20
S0December 2025 200 21000
51December 2005 200 assa0
O ianuary 226 200 21000
G2 ancary 226 200 055000
3 ancary 226 2000 2600
04 ancary 226 200 055000
05 ancary 226 200 1055000
06 anuary 226 200 1055000
7 sancary 226 200 2615000
08 ancary 226 200 055000
09 anuary 226 200 1055000
Jonuary 2026 200 2500000
hianuary 2006 200 208000
12 january 2006 2000 055000
131anuary 2006 200 200
asanuary 2006 200 223000
151anuary 2006 200 055000
Jonuary 2026 2000 2000
7 sanuary 2006 200 2576000
181anuary 2006 2000 2139000
11anuary 2006 2000 aassa0
0nuary 226 2000
2 sanuary 226 2000 a0
22ancary 226 2000 a0
3 anaary 226 2000 a0
24 ansary 226 2000 000
25 anuary 226 2000 1000
26 anaary 226 2000 55000
2 ancary 226 200 254000
Rp 66.332.000
8 ansary 226 200 20000
9 anaary 226 2000 o550
0sancary 2026 2000 20000
Stsnaary 2026 2000 2asac00
onFebruary 2026 2000 2668000
G2 February 2026 2000 oss000
03 February 2026 2000 1955000
0sebruary 2026 2000 1955000
05 February 2026 2000 2500000
Febrany 2026 2000 200000
07 February 2026 2000 2760000
o8 February 2026 2000 2365000
03 ebruary 2026 2000 55000
0rebruary 2026 2000 1055000
11 February 2026 2000 2162000
12February 2026 2000 E
13ebruary 2026 2000 21000
1aFeoruary 2026 23000 2530000
15February 2026 23000 2760000
erebrary 2026 2000 2015000
7 February 2026 23000 155000
18Feoruary 2026 23000 1806000
19February 2026 2300 254000
20Fcoruary 2026 25000 155000
28 Feruary 2026 200 2555000
22Feoruary 2026 [T 1055000
23ebruary 2026 & 200 197000
24eoruary 2026 w0 2300 2070000
25February 2026 ) 155000
26February 2026 oz 1000

Rp 65.826.000

Rp 202.101.000




